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Over the past 15 years, Christchurch and surrounding 
towns have grown rapidly. By 2050, more than 700,000 
people are projected to be living in the Christchurch, 
Selwyn and Waimakariri districts � 30% more than there 
are today, with the population potentially doubling to 1 
million people within the next 60 years, if not earlier. 

To help avoid future growing pains, the Whakawhanake 
K�inga Committee (Urban Growth Partnership for Greater 
Christchurch) asked residents how they thought we 
should tackle important issues such as responding to 
climate change, preserving the environment, making our 
region more resilient to natural disasters, and making 
housing more affordable.

The Huihui Mai engagement took place between 23 
February 2023 to 3 April 2023, and had five objectives: 

1.	 To explain and raise awareness of the Greater 
Christchurch Spatial Plan and the role of the Urban 
Growth Partnership. 

2.	 To let the community know about the proposed �turn up 
and go� public transport service and route. 

3.	 To ask the community for feedback on the work done to 
date on the draft Greater Christchurch Spatial Plan, the 
�turn up and go� public transport service (Mass Rapid 
Transit, MRT) investigation and the Transport Plan. 

4.	 To deliver a visible and engaging campaign that 
encourages the community to talk about how we plan 
for, and adapt to, the future challenges facing Greater 
Christchurch, including population growth and climate 
change with a clear line of sight to intergenerational 
wellbeing and the community aspirations articulated 
through community engagement in 2020. 

5.	 To engage with the many audiences that make up the 
Greater Christchurch community, encouraging active 
and meaningful participation by stakeholders and the 
public.

Introduction

The Urban Growth Partnership for Greater Christchurch 

Local councils, mana whenua, and 
the Crown set up the Whakawhanake 
K�inga Komiti (Urban Growth 
Partnership for Greater Christchurch) 
in 2022 to collectively plan for our 
future growth.

Together the Partnership will leverage 
the tools, resources and investment 
needed to make transformative 

change in Greater Christchurch 
with regard to housing, land use and 
infrastructure planning.

The partners include:

	• Mana whenua

	• Environment Canterbury

	• Christchurch City Council

	• Selwyn District Council

	• Waimakariri District Council

	• Te Whatu Ora � Health New 
Zealand

	• Waka Kotahi NZ Transport Agency

	• Crown (led by Te T��papa Kura 
K�inga - Ministry of Housing and 
Urban Development, K�inga Ora, 
Te Tari Taiwhenua - Department of 
Internal Affairs)
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Our engagement approach was designed to achieve 
reach across our communities, with a particular 
emphasis on young people, and provide the opportunity 
for face-to-face discussion.

The engagement included:

1.	 Highly visible communication activity to reach as 
many people as possible.

2.	 A simple online survey that was easy to use and 
mobile-friendly.

3.	 Workshops - we held three workshops in different 
locations (Rangiora, Rolleston, and University of 
Canterbury) across Greater Christchurch to provide 
an opportunity for people to participate in group 
discussions about the work.  The workshops had a 
standard format, but the questions reflected the local 
context for the area in which they were hosted.

4.	 Webinar � we held a webinar to provide an 
introduction to the work we were seeking community 
feedback on and provide the opportunity for the 
audience to ask questions.

5.	 Drop-ins � we held four drop-in sessions at local 
libraries to provide an opportunity for people to speak 
to project team members about the work.

6.	 A dedicated youth engagement stream that included 
workshops in schools and with youth organisations 
and a Youth Summit to review all the feedback.

7.	 We met with some key representative groups 
including One Voice, the Christchurch City Council 
Multi-Cultural Advisory Group, the Property Council, 
and the Canterbury Employers Chamber of 
Commerce.

8.	 Activations � to increase awareness and promote 
the survey a series of activations were held in high 
foot traffic areas that centred around a large photo 
wall that asked � �What should Greater Christchurch 
look like in 2050?� Over the duration of the campaign 
the photo wall and associated collateral at various 
locations, including the University of Canterbury 
and Lincoln University, Riverside, Ohoka and Lincoln 
Farmers Markets, T�ranga, Ruataniwha Kaiapoi Civic 
Centre and the Lincoln Events Centre.

9.	 We received email questions and feedback.

10.	 We held bi-laterals with urban development partners 
such as infrastructure providers and developers.

How we engaged
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Over the six weeks of the engagement, over 7,000 people did the online survey, with additional feedback collected at 
drop-in sessions and workshops. This report details the feedback that resulted from this engagement.  

Key themes

The vast majority of people agree 
with the direction to focus growth 
around key urban and town centres 
and along public transport routes

A significant majority of people (86%) agreed that future population and 
business growth should be accommodated through focusing growth around 
key urban and town centres and along public transport routes.  This was 
true for at least 74% of people across all demographic groups (by age, ethnic 
identity, gender identity, disability status, household type and where they lived).

Many people are open to high 
density living, but it needs to be 
planned and designed to meet 
their different needs and provide 
quality of life for people

39% of people were open to living in high density housing in the future, with a 
further 17% of people saying they might consider it in some situations.

When considering high density housing / targeted intensification, people were 
most concerned that consideration was given to the following factors when 
high density housing is planned and built:

	• Provision of green spaces

	• The quality and design of high density buildings and neighbourhoods

	• Making housing affordable

	• Provision of key amenities close by, including good public transport provision

	• Catering for the different social, physical and cultural needs of different 
groups in the community.  Specific mention was made of the needs of older 
people and those with mobility issues, multi-generational and extended 
family groups

	• Continuing to provide lifestyle choice � high density living does not cater to 
everyone�s needs.

Access to green spaces, gardens and green neighbourhoods is a strong 
theme throughout all the engagement.

The importance of catering for the development of aged care facilities as the 
proportion of older people in the population increases was identified.

Access to amenities is not equally distributed across our area, meaning 
different solutions are required in different areas.

How our urban centres and towns evolve as our population grows varies 
depending on the opportunities and the priorities of the local communities.

A notable minority (greater than 25%) of people who lived in the districts are 
open to high density living and using public transport now or in the future, with 
the right improvements or considerations.

We need to protect Greater 
Christchurch’s role as a national 
and regional logistics hub

Protecting freight roads (rail and road) and regional connectivity were identified 
as important, as this provides for growth in inland ports and facilitates freight 
movements.
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People want effort focused 
on all aspects of the natural 
environment, with particular 
importance placed on improving 
the health of our waterways

Improving the health of our waterways is a top priority for everyone, 
irrespective of where they live, but they also want effort focused on improving 
habitats for indigenous plants and animals, providing more green spaces and 
trees, and protecting farmland.

Over half of people agree with the 
suggested ‘turn up and go route’.  
Where they don’t agree, it’s mainly 
about wanting enhanced public 
transport / extension of the route 
where they live

Over 50% of people agree with the suggested �turn up and go� route with the 
remainder evenly split between don�t agree and don�t know.  For those who 
don�t agree, extending the route to Rolleston, Eastern Christchurch, Rangiora 
and South Christchurch were all identified.

Frequency and reliability were also identified as the most important 
characteristics of the �turn up and go� service (consistent with feedback on 
public transport more generally).

There are quite different opinions across demographic groups as to the 
relative importance of different road uses when road space is limited in parts 
of the suggested �turn up and go� route.  Overall, cycle-ways scored highest 
followed by car lanes and pedestrian space, but people�s preferences varied 
significantly based on where they lived, their age, their disability status and their 
household type.

In more in-depth discussion during workshops, webinar and drop-ins, 
consideration of the existing rail corridors was raised as an option for the 
future of Greater Christchurch�s public transport system.  

A significant majority of people who live in suburbs along the suggested �turn 
up and go� route are supportive of the suggested route, are open to high density 
living and using public and active modes of transport more.

To use their cars less, people want 
more frequent, more reliable and 
more direct public transport

Almost 40% of people use public transport, cycling and walking all or most of 
the time to get around, and almost 40% never use those modes of transport.  

The most important factors that would encourage people to use public 
transport more to get around are to improve the frequency and reliability of 
public transport, and provide more direct public transport routes.

Partnership and communication 
between urban development 
partners needs to improve to 
achieve better outcomes

Partnership and communication is important to provide clarity, confidence, and 
certainty for investment, and to ensure urban development meets the needs of 
people and business as urban areas intensify.

There are some barriers and 
challenges to shift the balance 
of commercial residential 
development from greenfield to 
higher density housing

Some developers raised concerns about placing limits on greenfield 
development and pushing for higher densities when it�s not commercially 
feasible.

Barriers to development experienced by developers included consenting 
processes, uncertainty and additional costs of development imposed by 
regulation.
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PART 1: 
Hearing from 
our communities
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How we reached people
A multifaceted approach was utilised over the six weeks of the 
engagement to encourage a wide cross-section of Greater 
Christchurch residents to have their say. 

The majority of communication efforts focused on encouraging 
people to visit www.greaterchristchurch.org.nz so they could carry 
out a simple online survey. 

A Huihui Mai brand was created and collateral developed which 
featured illustrations showing a possible future state transposed 
over recognisable photos from across Greater Christchurch. 

Tools used to widely share the campaign�s messages included 
advertising, traditional and social media and outreach to 
organisations and groups who could share messages to their own 
networks. 

Media engagement  
Media was an important channel to inform residents about the 
Huihui Mai engagement including how they could find out information 
about the Spatial Plan and suggested �turn up and go� public 
transport service and route, upcoming webinars and workshops and 
how to give their views through the online survey. 

The engagement period was opened on 23 February with a media 
release from Huihui Mai and the Minister of Transport, Minister Wood.  

From a communications perspective, it was important that stories 
appeared in well-read media in Christchurch City, Waimakariri and 
Selwyn Districts. A media release was distributed to wider local and 
national media (TV, radio and newspapers), with a story on Stuff on 
23 February attracting over 170 comments.   Media updates were 
distributed to local media over the course of the campaign. 

Stories were posted on the Waimakariri and Selwyn District Council 
websites. To avoid confusion with Christchurch City Council�s 
consultation on Plan Change 14, Christchurch City circulated 
information through its social media channels, rather than running on 
its Newsline channel. 

http://www.greaterchristchurch.org.nz
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A wide variety of paid advertising was utilised over the course of the 
campaign, with the overall goal being to drive traffic through to www.
greaterchristchurch.org.nz so people could take the survey. 

Key metrics are provided below: 

Social media advertising 
The campaign reached 233,537 individual users on Facebook and 
Instagram. On average, users saw the campaign four times over the 
campaign period, resulting in 940,173 total impressions. 

TikTok advertising reached 261,444 people and resulted in 1,615 
people going to the website. 25,467 people were reached on LinkedIn, 
with 513 people clicking on the advert. 

Programmatic display advertising 
Programmatic display advertising was used to target online 
advertising to target audiences. In total, the display activity delivered 
878,512 impressions and drove 787 clicks to the website. 		

Video 
A 30 second video was played across Stuff, NZ Herald, TVNZ+ 
and YouTube. The video achieved 373,869 impressions, with a very 
pleasing 32% of users watching the video to the end.		

Google Performance Max 
Google Performance Max optimizes ads, so they reach specific 
audiences across multiple channels. Over the course of the 
campaign, 1.3 million impressions were delivered, with a high click-
through rate of 2.27%.  

Stuff, NZ Herald and ethnic media advertising 
Advertising on Stuff.co.nz delivered over 2 million impressions and 
achieved 4,785 clicks. A sponsored content story on Stuff featuring 
Professor Paul Dalziel and Mayor Sam Broughton achieved over 
3100 page views, while the average time people spent on this page 
was 1 minute and 5 seconds. 

Advertising on the NZ Herald website delivered 147,927 impressions 
and achieved 1,604 link clicks. 

Advertising on skykiwi.co.nz achieved 188,178 impressions (118 
clicks) while WeChat advertising achieved 126,043 impressions and 
resulted in 8,422 shares. 	  

Advertising  

http://www.greaterchristchurch.org.nz
http://Stuff.co.nz
http://skykiwi.co.nz
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Radio 
A mixture of live radio and digital streaming content was 
used to ensure we reached all audiences across Greater 
Christchurch. Huihui Mai content was heard across Flava, 
ZB, Hits, ZM, Magic, More FM, The Edge, The Sound, Mai, 
FM The Breeze, The Rock and Today FM.  

For the digital audio activity, we utilised a mix of podcasts, 
live streaming and adlibs to ensure we were reaching the 
youth audience. 					      

Out of Home 		   
A wide range of out of home advertising was used to 
promote brand awareness. This included: 

	• Large Digital Billboards	 48

	• Bus Backs			   6

	• Bus Kerbsiders		  6

	• Digital Bus Shelters		  30

	• Static Bus Shelters		  16

	• Digital Retail Screens		  17

	• Dairy Posters			   12

	• Street Posters		  86

	• University Digital Screens	 4

Print  
Over the course of the campaign advertisements were 
placed in the following newspapers: 

	• The Christchurch Star 

	• Local community papers � Pegasus Post, Bay Harbour 
News, North Canterbury News, Southern View, 
Western News, Nor�west News, and the Selwyn Times  

	• The Press 	  

Social media and video creation 
Social channels were created on Instagram, Facebook 
and TikTok to encourage a conversation about how 
residents wanted Greater Christchurch to grow. To 
promote engagement a series of videos were created and 
shared across these social platforms. Videos included: 

	• A hero video that aimed to get residents to think about 
big questions facing the future of Greater Christchurch 
with a call to action to fill out the survey.  
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	• A flyover video detailing the proposed turn up and go service and the route it could take.  

	• Vox pop videos asking residents from Hornby, Rangiora and Central Christchurch questions about 
travel and the future of Greater Christchurch 

In total, these videos received 408,091 views spread across each platform with Facebook receiving the 
most video views at 271,329 followed by TikTok at 130,367. 

High levels of social media reach and engagement were achieved over the six weeks of the campaign. 
In total, these social channels had 1,298,999 impressions, 35,685 engagements and 9,314 link clicks. 
Facebook was the highest-performing platform with 1,109,551 impressions and 32,064 engagements. 
While the average engagement rate across Facebook posts of all kinds is 0.064%, Facebook engagement 
for Huihui Mai was 2.5%.  

TikTok was effective at achieving high levels of youth engagement � a key focus of the campaign. Two 
sets of advertisements were run over the campaign with a total budget of $500 reaching an audience 
of 91,849 and achieving 2,883 likes. TikTok�s key metric for engagement is 6-second video views - the two 
videos reached 17,396 6-second video views.  

Activations 
It was important to extend the visibility of the campaign beyond advertising and digital and have it be seen 
in our communities.  

A series of activations across Greater Christchurch was centred around a large photo wall that asked 
a big question � �What should Greater Christchurch look like in 2050?� The photo wall and associated 
collateral appeared in many places over the campaign, including University of Canterbury and Lincoln 
University Clubs Days, Riverside, Ohoka and Lincoln Farmers Markets, T�ranga, Ruataniwha Kaiapoi Civic 
Centre and the Lincoln Events Centre.  

Interactions with the public were extremely positive resulting in high awareness for the campaign and in-
person support to fill out the survey.  

Drop-ins, stakeholder workshops & webinar 
As Huihui Mai is a region-wide campaign targeting all demographics we wanted the information and 
opportunities to ask questions to be accessible. It was important that residents had multiple opportunities 
to engage with subject matter experts about the campaign and give their feedback accordingly.  

We hosted four drop-in information sessions and three stakeholder workshops across Greater 
Christchurch as well as one online webinar. 

Engagement with harder-to-reach communities 
From the outset it was important to reach traditionally harder to reach audiences, including M�ori, Pacific 
and Asian communities.  

We engaged directly with each of these communities, including relevant health and social service 
providers and through the Ministry of Education, all schools, early learning centres and Ministry staff, as 
well as the clubs associated with the key tertiary institutions, asking them to share the survey in their 
networks as well as make subject matter experts available to answer any questions they had. After we 
reached out directly to these communities, we saw a 7% increase in responses.

Our youth reach was particularly successful, resulting in very high levels of youth participation - 35% of 
survey respondents were under 35 years of age.  
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For us to be confident that we understood the different perspectives across our community, we needed to reach a wide 
range of residents from across Greater Christchurch.

Our main form of engagement was a simple-to-use online survey.  The survey asked people to provide their feedback 
on some of the work to date, and their views about high-density housing, neighbourhoods, the environment and public 
transport.  The survey meant we could capture the feedback of a lot of people and analyse it to understand where views 
might differ across our community.

During the community engagement period from 23 February 2023 to 3 April 2023, 7,066 people completed the online 
survey.  Information on those who undertook the survey is provided below.

Who engaged with us

Where did they live? How old were they?

Live in Christchurch

Live in the Selwyn District

Live in the Waimakariri District

Live on Banks Peninsula*

Live in suburbs on ‘turn up and go’ 
route (including the central city)
Live in Christchurch’s 
north-western suburbs
Live in Christchurch’s 
south-western suburbs
Live in Christchurch’s 
north-eastern suburbs 
Live in Christchurch’s 
south-eastern suburbs

20%

7%
2%

71%

24%

23%

23%

15%

15%

Of the 81% of people who answered this question:

0%

5%

10%

15%

20%

25%

30%

18%

25%
27%

20%

9%

Under 25 
years

25–34 
years

35–49 
years

50–64-
years

Over 64 
years

What types of households did they live in? What did they identify as their primary ethnicity?

Of the 80% of people who answered this question:

0%

5%

10%

15%

20%

25%

30%

35%

40%

35% 34%

14%

10%
7%

are 
flatmates

live 
alone

live in multi-
generational 
households

live in 
households 
with parents 
with children

are 
couples

Of the 73% of people who answered this question:

0%

10%

20%

30%

40%

50%

60%

70%

80%
80%

5.1% 3.8% 0.9% 1% 8.8%

European Asian M�ori* Pacific 
peoples*

Middle 
Eastern, 

South 
American 
or African*

Other
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What groups in our community are under-represented in the survey respondents?

1.	 People who identified M�ori as their primary ethnic identity made up only 3.8% of the survey respondents but 
represent 6.2% of the Greater Christchurch population, while people who identified Pacifica as their primary ethnic 
identity made up only 0.9% of survey respondents but represent 2.% of the Greater Christchurch population (Census, 
2018). 

2.	 24% of New Zealanders identify as having a disability 2013 (NZ Disability Survey) but only 12% of survey respondents 
identified that they have a disability. 

How did they identify their gender? How did they identify with regard to disability?

Of the 79% of people who answered this question:

0%

10%

20%

30%

40%

50%

60%

49.6% 48.7%

1.7%

Identify as male Identify as 
female

Identify as 
another gender*

 

Of the 79% of people who answered this question:

don’t identify with a disability

identify with a disability*. 

identify with a physical disability

identify with a mental illness 
or intellectual disability
identify with multiple disabilities

88%

12%
50%44%

6%

don’t identify with a disability

identify with a disability*. 

identify with a physical disability

identify with a mental illness 
or intellectual disability
identify with multiple disabilities

88%

12%
50%44%

* For some demographic categories, the number of respondents were not sufficient to analyse their responses separately with 
respect to some questions.  In general, demographic detail was not included where the number of respondents to that question 
was less than 100.  

Waimakariri Workshop
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Question 1: Do you agree that we should focus growth around key urban 
and town centres and along public transport routes in the future?

Through the online survey people told us:

A significant majority of people (86%) agreed that 
we should focus growth around key urban and town 
centres and along public transport routes in the 
future.

Agreement was correlated with age � the younger people 
were, the more likely they were to agree.

People who identified as M�ori were least likely to agree 

(74%) while people who identified as Asian were most 
likely to agree (92%).

There was very little difference by identified gender or 
household type, with the exception of flatmates, who 
were more positive.

People who identified as having a disability were less 
likely to agree (84%) than people who did not identify with 
a disability.

What people said (structured around 
the key questions)
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People living in suburbs along the suggested �turn up and 
go� route (89%) and in western suburbs (88%) were more 
likely to agree while those in the districts were less likely to 
agree (83% in Selwyn and 81% in Waimakariri).

For the 6.9% of people who wanted growth 
accommodated in other ways:

	• 38% want growth accommodated in other suburban 
areas of Christchurch

	• 36% want growth accommodated in new sub-divisions 
on rural land adjacent to existing towns  
and suburbs

	• 15% want growth accommodated in new towns in rural 
areas

	• 11% want growth accommodated in other towns 

Through the workshops, people told us:

Opportunities associated with the suggested pattern of 
growth:

	• Improvement of public transportation to ensure 
sustainable and inclusive growth.  Improving the 
frequency of services, enhancing connectivity, 
introducing park and ride options, and reducing the 
number of stops to ensure faster and more efficient 
journeys.

	• Improvement of housing standards � address the 
challenges associated with accommodating an aging 
population and ensuring a varied typology of houses 
and units that cater to different needs. Need for well-
designed smaller dwellings that are suitable for urban 
living. Importance of incorporating greenspace into 
high-quality intensification projects to ensure that the 
development is sustainable and provides a high quality 
of life for residents.

	• Encouraging fewer cars within the city is closely linked 
to the idea of improving public transportation � to 
reduce emissions but also to reduce the cost of living 
for residents. Car-sharing not only in the city but also 
in the suburbs can be a cost-effective and sustainable 
solution that can provide residents with more options 
for transportation.

	• Seizing the opportunity to invest in and construct the 
necessary infrastructure for future growth, starting 
now � allow for meticulous planning and strategic 

placement of infrastructure in areas earmarked for 
expansion. The infrastructure development should 
encompass not only three waters (water supply, 
wastewater, and stormwater) but also transport 
infrastructure.

	• Integration of more greenspaces and large trees into 
any proposed developments to create a healthier and 
more attractive living environment for its residents. 
Additionally, such initiatives can promote biodiversity, 
improve air quality, and mitigate the impact of climate 
change.

	• Selwyn workshop participants also identified 
availability of essential amenities in close proximity, 
such as medical centres, educational institutions, 
transportation services, businesses, and shops as 
crucial for accommodating the anticipated growth 
of Selwyn and ensuring the towns can attract more 
people and foster sustainable development.

	• Waimakariri workshop participants also identified 
prioritised transport, particularly rail options and car 
sharing, along with the potential for a new airport at 
Rangiora. The group also believed that population 
growth presented opportunities for their community 
to become more self-sustainable in energy, food, and 
employment.

Challenges associated with the suggested pattern of 
growth:

	• Environmental considerations when planning for 
growth � concerns about the loss of productive land, 
the de-greening of the region, risks associated with 
climate change, water quality, and pollution resulting 
from high-density living. They highlighted the need to 
find a balance between growth and preserving the 
environment and to ensure that any development is 
sustainable in the long term.

	• Transport infrastructure � the importance of affordable 
and efficient public transportation that is well-
connected to various facilities and efficiently linked 
between residential and work areas. Concern that 
proximity of the transportation network to residential 
areas could potentially cause congestion due to limited 
road space, and a need to find a balance between 
passenger and freight usage on any future rail system. 
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	• The traditional �… acre dream� and �Kiwi way of life� 
mindset may no longer be sustainable in light of the 
increasing demand for housing. Need to carefully plan 
the type and location of housing developments to 
maintain the community�s way of life, preserve cultural 
values and ensure that new housing is affordable and 
accessible to a diverse range of people.

	• Preserving cultural values and lifestyles that define the 
area � if urban growth is not planned properly, it has the 
potential to restrict the current way of life by limiting the 
choices available. The challenge is to find a balance 
between growth and preserving cultural values and 
lifestyles, while ensuring that any new development 
benefits the community as a whole.

	• Christchurch workshop participants identified 
environmental considerations as a top priority when 
planning for growth sustainably including potential 
loss of agricultural land, the de-greening of the city, 
pollution from high-density living, climate change, 
water quality, and the need to find a balance between 
passenger and freight usage on any future rail system. 
A major challenge identified was the lack of developer 
appetite for the type of development needed in the 

city. Participants also emphasised the need to find 
a balance between transportation options and their 
accessibility to various facilities, such as hospitals and 
schools.

	• Selwyn workshop participants also identified the �Kiwi 
way of life� and owning a quarter-acre section were 
seen as defining cultural values and lifestyles that 
need to be preserved, while also accommodating 
growth and development. Participants highlighted the 
challenge of balancing growth with preserving the 
community�s unique way of life, access to services, the 
lack of interest in high-rise or high-density housing and 
challenges associated with public transport reliability, 
speed and timeliness.

	• Waimakariri workshop participants also expressed 
resistance towards the concept of 15-minute cities 
and potential loss of democratic processes, and a 
concern about loss of privacy and personal autonomy 
in the context of climate change response and 
population growth.  The group also recognises the 
value of maintaining a sense of community identity and 
cohesion, even as Greater Christchurch grows.
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Question 2: What do you think about high-density living (apartments, 
townhouses)?

Through the online survey people told us:

39% of people are open to living in high-density 
housing with a further 17% saying they might 
consider it in some situations.

Agreement was correlated with age � the younger people 
were, the more likely they were to be open to living in high-
density housing.

People who identified as Asian are more likely to be open 
to high-density living (45%).

Those people who identified as male were likely to be 
open to high-density living (47%) compared to those who 
identified as female (32%).

There was very little difference by household type, with 
the exception of flatmates (63%), who were more likely to 
be open to living in high-density housing and parents with 
children who were less likely (34%).

People living in suburbs along the suggested �turn up 
and go� route (55%) and in north-west Christchurch (48%) 
were more likely to be open to high-density living while 
those in the districts were less likely to be open to high-
density living (25% in Selwyn and 27% in Waimakariri).

For the 17% of people who said they might consider 
high-density living in the right circumstances, the most 
common considerations were (in order from most 
important to least):

1.	 Access to greenspace

2.	 Quality

3.	 Well-designed

4.	 Stage of life

5.	 Affordability

6.	 Transport options

Other considerations included location, nearby 
amenities, accessibility and noise.  Issues of parking, pet 
friendly, safety, size, storage/garage, sense of community, 
privacy and sustainability were also mentioned.

Affordability was by far the most important consideration 
for people under 25 years of age.  Accessibility and 

nearby amenities were important for people over 64 
years of age.  All ages identified greenspace in their top 
four considerations.

Affordability was also identified by those people living 
in suburbs on the �turn up and go� route, in north-east 
Christchurch and in the Waimakariri District.  Greenspace 
was in the top 3 in all areas except in the Waimakariri 
District.  Quality and/or well-designed was identified by 
people living in all areas of Greater Christchurch while 
nearby amenities were only identified in the top 3 for 
people in Waimakariri.

Through the workshops, people told us:

Priorities for living well in higher-density housing are:

	• Access to open and greenspaces including providing 
dog walking parks, sports / playgrounds / recreational 
areas, community gardens / allotments / fruit 
trees, walkways, and greenery. Participants also 
emphasised the importance of large greenspaces 
with established trees to enhance the liveability of 
high-density housing.

	• Access to public transport and walkable communities 
� safe pedestrian environments, providing cycling 
facilities and storage options, and offsite transport 
options such as walking, cycling, car-share, and micro-
mobility to achieve this.

Yes - 39%

Would you consider living in high 
density housing in the future?

No - 44%

Maybe - 17%
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	• Well-designed neighbourhoods and buildings � 
soundproofing inside buildings to minimise noise 
transmission, aesthetically pleasing designs, clean, 
safe, and attractive housing, access to natural light and 
sunlight, and sufficient storage space for residents.

	• Need to cater to different groups of people when 
planning for future growth � a variety of homes need to 
be provided to cater to extended family living, groups 
of young people, single people, older people, and small 
families.

	• Climate change solutions and reducing emissions 
when planning for future growth and higher-density 
living � incorporating more wetlands, encouraging 
the use of solar power and other renewable energy 
sources, and promoting energy-efficient design in new 
buildings.

	• Community spaces that provide a sense of belonging 
and inclusivity � spaces that allow people to come 
together and feel a sense of connection and support 
social cohesion, which could positively impact the 
overall well-being of the residents.

	• Privacy � good landscaping, soundproofing, good 
design, and technology such as smart blinds or 
curtains could help maintain privacy while living in high-
density housing.

	• Waimakariri workshop participants also expressed 
concerns about the concept of higher-density housing. 
These individuals argued that there is ample land 
available and questioned the need for higher-density 
housing. They also suggested that high-density living 
is not conducive to living well, as it may lead to issues 
such as reduced privacy and lack of outdoor space and 
less social cohesion.
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Question 3: What matters most about the type of neighbourhood you 
would like to live in, and what are you missing from your local area?

Through the online survey people told us:

The top four characteristics people most value in a neighbourhood are greenspaces, a mix of 
activity, proximity to public transport routes and availability of affordable housing.

What people valued was very consistent across all demographics with the following exceptions:

	• Younger people, people who were flatting or living in multi-generational households, people whose primary 
ethnic identity is Pacifica and people who identify as having a disability were more likely to value affordable 
housing than other groups in the community.

	• People whose primary ethnic identity is Middle Eastern, African or South American are more likely to value 
being close to public transport while people whose primary ethnic identity is Pacifica are less likely.  People 
whose primary ethnic identity is Asian are less likely to value access to open spaces than other ethnicities.

	• People who live in suburbs on the �turn up and go� route value easy access to open spaces relatively less 
than people living elsewhere.

While one-third of people have everything they need, the most common gaps in local amenity were 
hospitality and entertainment services, other retail and health services.

Where people live has a significant impact on what gaps in services and amenities were identified.

	• People in suburbs along the �turn up and go� route were relatively more likely to say they had everything they 
needed while people in the Selwyn District were relatively less likely to say they have everything they need 
than people who live elsewhere. 

What matters most when thinking about the type of neighbourhood 
that you would like to live in?
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	• People in the Selwyn District were relatively more likely 
to identify aged care facilities, health services, and 
other retail than people living elsewhere.  People in the 
Waimakariri District were also relatively more likely to 
identify health services than people living elsewhere 
and relatively less likely to identify supermarkets as a 
gap.

	• People in south-west Christchurch were relatively more 
likely to identify supermarkets as a gap in their local 
area while people in north-east Christchurch were 
relatively more likely to identify leisure and hospitality 
services as a gap than people living elsewhere.

Whether people say they have everything they need in 
their local area is correlated with age, with people more 
likely to say they have everything they need increasing 
with age.  

With regard to the gaps identified in local amenities and 
services, people over 64 years old were more likely to 
identify aged care facilities and relatively less likely to 
identify hospitality and entertainment services than 
people of other ages.  

There were no other significant variances in types of local 
amenities or services identified as gaps by demographics 
such as how people identify their ethnicity, disability, 
gender or household type. 

Other free text answers:

	• �Better technology, such as free wifi around towns like 
Rolleston and Lincoln.�

	• �Availability of a variety of housing types (apartments, 
townhouses, large family dwellings, regular houses of 
different sizes AND designs).�

	• �Spaces that are accessible for disabled people.�

	• �Safety for residents using public transport - good bus 
shelters, excellent lighting, some NZ Police patrolling of 
central bus exchange late at night and the availability of 
safe public transport after 11 pm for young people who 
often use clubs and bars after that time and want to 
use public transport to get home.�

	• �Public spaces for community sports.�

	• �Sustainability/adaptation for climate change.�

	• �Shared green spaces.
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Question 4: Where should we focus the most effort to protect and enhance 
our natural environment as our population grows?

Through the online survey people told us:

More than two-thirds of people identified improving 
the health of waterways as a top priority for where 
we should focus our effort to protect and enhance 
our natural environment.

People in Selwyn prioritised protection of farmland 
relatively more highly than people living elsewhere.  
However, improving the health of waterways remained 
the top priority irrespective of where people lived.

People over 64 years prioritised restoration of habitats 
for indigenous plants and animals and more parks and 
tree planting relatively less than other age groups and 
prioritised protection of farmland more.

There was very little variation in environmental priority 
by how people identified their age, ethnicity, gender or 
whether they had a disability, or by their household type.

Other free text answers:

	• �Stop the sprawl. Intensify development in towns don�t 
enlarge them.�

	• �Re-establishing wetlands to provide flood mitigation 
and areas for indigenous plants and animals.�

	• �More inner-city greenbelts providing physical and 
psychological breaks.�

	• �Streets and roads are a huge area in the city and 
could be used to create ecological corridors for 
native plants and animals, as well as better managing 
stormwater and providing shade and amenity for 
people.�

	• �Utilising green spaces for community gardens or 
growing spaces for food i.e. fruit trees in parks, utilizing 
building rooftops for urban producers or making 
community space available for shared gardens - this 
could also incorporate teaching workshops to share 
knowledge on environmental care and producing food 
gardens.�

	• �Protecting existing wildlife habitat from degradation 
or disturbance.  Examples might be not putting in 
walking tracks in existing important bird use areas.�  

Where should we focus the most effort to protect and enhance 
our natural environment as our population grows?
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Question 5: How frequently do you use public transport, cycling and 
walking?

Through the online survey people told us:

38% of people use public and active (cycling and 
walking) modes of transport most or all of the 
time while 37% of people rarely or never use these 
modes of transport.

	• Use of public and active modes of transport are highly 
correlated with age � 61% of people under 25 years 
use these modes most or all of the time compared 
with 23% of people over the age of 64 years.

	• A higher proportion of people whose primary ethnic 
identity is Asian (46%) use public and active modes of 
transport most or all of the time. 

	• A higher proportion of people who identify as male 
(40%) use public and active modes most or all of the 
time compared with people who identify as female 
(35%).

	• A higher proportion of people who identify as having 
a disability (43%) use public and active modes most or 
all of the time compared with those who don�t identify 
as having a disability (37%).

	• A higher proportion of people living as flatmates (56%) 
use public and active modes most or all of the time 
and a lower proportion of parent(s) with children (33%) 
than for the overall population. 

	• A higher proportion of people who live in suburbs 
along the �turn up and go� route (55%), who live in the 
north-west (45% and south-east (46%) of Christchurch 
use public and active modes of transport most or 
all of the time. In Waimakariri (20%) and Selwyn (19%) 
a lower proportion of people use public and active 
modes of transport most or all of the time.

A lot of the time
20%

Currently, how often do you use 
public transport, cycling and 
walking to get around?

All the time
18%

Rarely or never
37%

Sometimes
25%
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Question 6: What would encourage you to use public transport, cycling and 
walking more?

Through the online survey people told us:

The most common factors identified to encourage 
more public and active modes of transport were 
more direct public transport routes and a more 
frequent and reliable public transport service.

8% of people said they didn�t need encouragement 
because they already used public and active modes of 
transport, while 7% said nothing would encourage them 
to use public and active modes.  

Of the remaining 85% of people where encouragement 
could make a difference, the most commonly identified 
characteristic related to improved public transport (more 
direct public transport routes, a more frequent public 
transport service and a more reliable public transport 
service).

The feedback was very consistent across other 
demographics with the only minor difference being that 
people whose primary ethnic identity is M�ori are less 

interested in more frequent public transport and people 
whose primary ethnic identity is Pacifica are relatively 
less interested in more direct public transport routes 
than the respondents overall.  

Other free text answers:

	• �The travel time needs to be competitive with the car. 
Currently, it takes 15 mins to drive from Avonhead to 
City Centre. The bus takes approximately 30-40 mins. 
Until the time reduces anyone who values time will not 
take public transport.�

	• �Covered seated bus stops so during summer & 
winter you are protected from the weather. Waiting for 
the bus on hot or wet days with no cover or seating 
discourages using public transport.�

	• �Service at late and early hours especially during the 
weekend.�

	• �Bus lanes - especially if they�re enforced - and if bus 
drivers use them.�

What is most likely to encourage you to choose public transport, 
cycling and walking more often?
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	• �Shorter wait times for cycling at intersections.�

	• �More cycling lanes that are separated from the road by 
a curb (not just a painted line).�

	• �More secure bike parking/locks for bikes and e-bikes.�

	• �Busses that don�t stop so often (there are way too 
many bus stops in Christchurch and are located very 
close together, this makes the bus stop too often and 
lengthens travel times).�

	• �Cycle ways that take priority over motorized 
transport.  Often it is faster to bike on the road then 
use a dedicated cycle way as you get right of way at 
intersections. Currently motorized transport has all the 
rights.�

	• �Cheap and effective cycleways where grass verges 
are turned into walking / riding tracks to allow for 
more active spaces on the sides of roads rather than 
worthless grass strips.  This needs to be nothing more 
than hard-packed light gravel��

Through the workshops, people told us:

In Waimakariri and Selwyn districts, participants focused 
on what would make them use their cars less:

	• Having a variety of options that are reliable, frequent, 
accessible, and affordable � including dedicated 
cycleways, frequent bus services, electric bikes 
subsidies, rail systems, car hire services, free parking at 
park�n rides, and more.

	• Opinions varied when it comes to the idea of reducing 
car usage � some people believe there should always 
be a choice of cars as a means of transport and 
objected to any limitations on their options, others 
argued that finding alternatives that can provide 
comparable convenience and freedom of mobility is 
crucial to reducing car usage.

	• Challenges to getting around without a car included 
difficulty in transporting bulky items, safety concerns, 
and the need for support from the Accident 
Compensation Corporation (ACC) to cover accidents 
that may occur while using bikes, scooters, or electric 
bikes.

	• Selwyn workshop participants also highlighted the 
need for a more diverse range of shops within the 
town to provide more options for residents to support 
local businesses and reduce the need to travel to 
neighbouring towns. 

	• Suggestions and concerns raised demonstrate the 
need for comprehensive and inclusive solutions that 
take into account the unique needs and challenges 
of different groups of people when it comes to 
transportation.

Christchurch Workshop
















































